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    The latest revision of Consumer Protection Law was formally implemented on 
March 15, 2014 in our country. The 25th law about the consumer’s rights of 
withdrawal is one of the highlights, and it aroused wide concerns in both theoretical 
fields and judicial practice fields. The consumer's right of withdrawal is still in the 
preliminary stage of development in our country. As a powerful tool for consumer 
protection, it’s introduction and establishment is significant to improveconsumers 
protection. The thesis is based on the reality of China's consumer market environment 
and legal system, through comparative analysis and empirical analysis to offer some 
suggestions for the improvements of the consumer’s right of withdrawal in our 
country. 
Except forthe preface and conclusion, the main content is depicted as follows. 
Chapter 1 clears the legal position of the consumer contract in the first place, then 
begins with discussing the conception, the characteristics and the nature of the 
consumer’s right of withdrawal, explains the uniqueness of its system. And 
discussesits theoretical basis to show the necessity of institution building 
Chapter 2 selects overseas legislation examples of Germany, France, Japan, 
England and America, which are relatively mature on consumer’s right of withdrawal. 
standing on the perspective of comparative analysis, we mainly inspect the scope of 
application, exercise rules, the provisions of the relevant rights and obligations and 
the legal effect in the above overseas legislation, to provide some theoretical and 
empirical reference，which is valuable for the development of the consumer’s right of 
withdrawal institution in our country. 
Chapter 3 analyzes the institution evolution and current situation of the 
consumer’s right of withdrawal institution in our country. After analyzing the 
regulations and laws in existence in detail, then make empirical research on the 
current situation focusing on the network shopping consumer contract, which is the 
















deficiency of the consumer’s right of withdrawal institution in our country, 
includingthe scope of application, exercise rules, the moral hazard of consumers and 
related supporting mechanism, trying to offer some suggestions both in the perfection 
of legislation and the construction of the supporting mechanism，and hoping the 
further perfection in the application of the institution. 
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